
Magic Mirror 
Interactive Mirror for Supermarket



Interactive Digital Signage
• Engage customers with your brand and merchandise
• Increase brand awareness and sales conversion

In-Store Voucher Vending Kiosk
• Reward shoppers with discount vouchers

Share from In-Store to Social Networks

Collect Customer Data
• Email address, name, photo, contact number, etc.

• Sharing via email, Facebook, Twitter, etc.

Interactive Mirror for Supermarket



Interactive Mirror
Multiple activities can be included in the mirror for shoppers to choose.

• By swiping their hands, shoppers can choose to look at 
different modules

• Shoppers can raise their hands to start the module



Activity Module 1: 3D Interactive Game
A fun and exciting game to engage shoppers with your brand and products

Exercise with Kellogg’s

http://www.magicmirror.me

/kelloggs.htm

Adidas Running Game

http://www.magicmirror.me/sho

eDemo.htm

Exercise with Kellogg’s

Adidas Running Game

Burn 50 calories to get 50% off discount voucher

Keep running and get 10% off at selected range of 
Adidas shoes when you reach the goal



Activity Module 2: Play & Win
Grab as much items as you can and stand a 
chance to win a shopping spree/discount voucher.

• A game featuring your brand with customizable 
game objects and game rules

Play & Win  
http://www.youtube.com/w
atch?v=r6mplvhu4HQ



Activity Module 3: Personalized Fashion 
Catalogue / Virtual Dressing

Retail Week Conference
http://www.magicmirror.
me/mmv7.htm

• Take a photo and virtually ‘try-on’ 50 pieces of 
your latest fashion collection in less than a 
minute.

• Now the shoppers have their own personalized 
fashion catalogue

• Share to Facebook or Twitter to cross promote to 
their friends too



Email and Share

*Average number of friends 
among adult Facebook users 
is 338

- The Guardian, Feb 2014

Not only will shopper keep her own photos, she is likely to share to her Facebook or Twitter too.

• Your brand to her photo newsfeed.
• Keep your brand in her inbox.

9 (Shares / day)

x 338 (Average number of friends / users) *

x 365 (Number of days / year)

1,110,330 Facebook newsfeed / year



Print Vouchers
Reward shoppers with a voucher after the activity

• Discount coupons
• QR code, barcode, URL link to online E-commerce site
• Promotional voucher



Harvest and store customer details such as photos, emails, name, 
contact number, etc.

Collect Customer Data



Our Customers

Installed in

UK, Germany, Denmark, Ireland, China, Indonesia, Singapore, Bahrain


